“Tom Ahern ... is one of the
country’s most sought-after
creators of fund-raising
messages.”

‘ The New York Times
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A brand-new, custom webinar to benefit AFP International
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Tom Ahern, your volunteer fundraisingologist
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FOR BEGINNERS




“She 1s not your donor. You are
one of her charities”

Sources: Mark Phillips, Harvey McKinnon, Penelope Burk?
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Problem

to solve
Donations by image type

77%
l 52% |

Sad child Happy child Neutral child

NO
problem
to solve

ce: Jeff Brooks reporting on AMA Journal of Marketing Research, 2011




How to Market Bequests

The delicate (but lucrative) art of asking for that
final gift ~ World-sourced from many experts

Tom Ahern




“Tom Ahern ... is one of the country’s most sought-after
creators of fundraising messages.” - The New York Times

IF ONLY

YOU'D KNOWN

... you would have raised
so much more

Airtight Answers To 40 Questions
Essential To Your Fundraising Success

TOM AHERN
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EVERYTHING I'KNOW ABOUT.
DONOR COMMS IN 60 MINUTES
| Tom Ahern
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March 12, 2020 ~ AFP — Capital Area Chapter




SOME BAD
NEWS

Stats are weak
persuaders

Y our numbers are not your case.
Your numbers won’t save you.
But they can support your case, if used judiciously.
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@THATTOMAHERN

This 2020 show is a tribute to 2 gone too soon,
my friends John Meyers & John Haydon
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“We have gut reactions
in three seconds or less.”

Dan Hill, Emotionomics




GREATEST APPEAL MESSAGE EVER
WRITTEN

Source: Bich Tran via Paul Nazareth, Jan. 2020
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Meow and forever, Tom, we love you This Coupon Entitles Bearer to J

]
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: ONE FREE !

 Your Vida Joven C & Beth (obeal@vidaj ioorg) | !
R | HUG :
0! you ails : Redeemable Anytime ]
! 1

...................... gain right now...

you're saving the lives of these suffering, abandoned
children.

Thank you for being everything that's right about this
world. On this Valentine's Day and everyday: you

d because I don't tell you enough, let me tell you |
inspire me, Tom. SO B

______________________

This Coupon Entitles Bearer to : i
% ONE FREE With love and gratitude for Beautiful You, i : E:

HUG
7
Ot -

Beth Beall
Vida Joven Exec. Dir.

@
------------------ thanks to YOU!!

Dear Tom,
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...........

"""""" Today and every day, you really are EVERYTHING
at's right about this world.

bunches of
love for

Blooming,

ou show up. You recycle whenever possible.

HUG
Redeemable Anytime

ONE FREE

ou smile at strangers. You vote even when it
doesn't seem to matter.

This Coupon Entitles Bearer to

X

___________ 5 But you don't stop there. PV
You jump into action for a friend in need. You share | N TN Y B@au‘hfw
)’OUI‘ fOOd With the hungl'y. This Coupon Entitles Bearer to :

ONE FREE
HUG

You feel outrage in the face of cruelty.

......................

You just can't contain your goodness and
love, Tom.




VERY FEW THINGS MATTER
MENTAL NODS L

Dr. Siegfried Vogele
A




Be the
jargon-
slayer
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Today’s median-price ho e for most Rhode Island

households, those earning less 71,360 a yea

Why now?

Rhode Island’s house prices
are the fastest rising
in America.

Too bad about the salaries.

THE AFFORDABI

Double-digit jumps in home value sound good if you
already own. But the rapid acceleration of Rhode
Island’s real estate market has left a lot of would-be
owners and renters sitting in the dust.

In a single year - 2004 - the median house price in
Rhode Island grew a sizzling 12 percent. But median
incomes in the Ocean State only rise about 2 percent
ayear.l

The squeeze is on.

It's getting harder every year for average-income
Rhade Islanders to afford a first home. 1t’s just as bad

for renters, especially those with the lowest paying
jobs. And for the elderly and others on fixed incomes,

HOUSING CRISIS IN A NUTSHELIL

forget about it: unless they live in subsidized housing,

they're shortchanging their food and medical expen-
ditures to keep a roof over their heads.

More than 50% of Rhode Island’s jobs do not pay
enough to afford the current median rent.2 You'd
have to work three minimum wage jobs to afford the
rent for a decent average apartment here in the Ocean
State.3

The vast majority {78%) of Northern Rhode Island
business owners now fear that a lack of affordable
housing locally will have serious negative conse-
quences on economic growth. (From a 2004 survey
of 1,200 business members of the Northern Rhode
Island Chamber of Commerce.)




Who will

save them?
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SELL THE THREAT
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“Tom Ahern ... is one of the
country’s most sought-after
creators of fund-raising
messages.” ~ The New York
- Times, Nov. 2016
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because they follow
simple guidelines

that work
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"Wi je my friend?" <€

Dear [nam

y own Mississippi River talki

s the Mississippi pleading ..

a nver can't fix itself. But you cay se to

1 of the Mississippi River.

riends of the Mississippi River. We're only missing one

It originates as a humble stream at a small woodland lake in our
state. And it gets its first full taste of what humans can do to abuse a
waterway when it hits the Twin Cities, where, for well over a century it
served as gpefmingrial sewer, made utterly devoid of life.

., we can heal that abuse.
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Offer

Membership
jumped 20%

with 1 letter...
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